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Cost of Non Quality Data in a CRM Perspective

ABSTRACT----=-=======mmmmmmmmmmooo

We find a lot of publications around the cost of non quality data: software companies, consulting
firms in Management, Academics, and market research companies publishing surveys. The goal
of this article is to give samples of ‘relevant’ publications (by relevant we mean interesting from a
theoretical perspective or published by major actors) and in a 2nd part to present the works done
by A.1.D. These works are principally today in the evaluation of the costs of non quality data.
They are taking in account direct costs but also indirect costs: missed opportunities typically. An
operational case based on a simulation of these costs on direct marketing campaigns is also
presented. Finally, a critical analysis of our actual works is done within mind the methodologies
we wish to apply to evaluate more scientifically the missed opportunities.
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